TA59nN13981509

o o (¥ { ~ [
“ﬂ"liﬁﬂ'i‘.'}"]a 913 ﬂ'ﬂﬂiﬂ'\\‘]?ﬁu%ﬁii&l lﬁ ALAINANNN l'iTN Ll;'ﬂ\‘]sl%ﬂfli

5’mmsviaatﬁmvﬁﬁmuﬁﬁuﬁé'l"aﬁwﬂaa%’m%’maizq%"
A Study of cultural Identity to Strengthen Community efforts for
Sustainable Cultural tourism Management of changwat Saraburi

Fivinnsisa w.a.2550-18.8.2551

we.aslaind o nan AsstProf, Dr.Sowatree Nathalang'

1 A o A a o a o
ﬂ’]ﬂ’l“ﬁ’]ﬁ\‘iﬂ&l’l'ﬂEl”lLLﬂ:N’]H:HEJ’J‘Y]EJ’] ﬂmx&dﬂ&lﬂ’]ﬁ(ﬂ% UAINLIRDLNEATANRAS

wiwagasa saayaas MissSudarat rodboonsong’

2 Q/ aaa { a 1 a L=
ﬁﬂ’]ﬂuu’]u’]’ﬁ’]@]Bﬁ]ﬁl,ﬁﬂﬂ’ﬁ’mﬁLLﬂZﬂ"IEI“/I?](ﬂL“/IﬂI%Iﬂﬁ YA INLIRUNBATANTAT



UNAALD

WL MIANYID AR NBDINIIINUTITNIN LR N AN NLD I M ITaMIvia LN 8L B9

d‘ﬂ‘/d Q u/

i'wuﬁiiwmwumawdmaai:ﬁ" ﬁi’ﬂqﬂi:mﬁtﬁaﬁﬂmﬂ”ﬂ%Jama@ﬁ’mé’@é’nﬁnimﬁwuﬁﬁmm:
Lma'\wiml,ﬁmL%ﬁmuﬁiimmqmuvlwmu FLnaLa iwi'ﬂaﬁ:iﬁ wlyrngmMviaanedNnLT a9
ﬁui’wuﬁﬁmamixmﬁ%mm:maﬁwi’ms:q’% LLa:msm:@fﬂﬁﬁmma’%wﬁwé’@é’ﬂmﬁmﬁwuﬁﬁu

maagmulﬁdfmﬁqLLa:mmiﬂﬂ%'ﬁL"ﬁ‘ngmu Funaa I Rniaazys

MI3YAIU LTUNIITBLTIN NN em"l,m‘gqmmammﬂua;&ammaﬂmsﬂmmmaa 3
sumwaliuuzindunduihwanouaznssunuInga TﬂmﬁmuﬂﬂﬁiuqﬂﬂaLﬂmmmﬁﬁaqmiﬁnm
wazlinssananmsniiazisuiinluianssuedy 9 asaaawnmissananisaiiuulalisiuian Ay

v o v o e = Q/d‘ d‘ v
%W?UW%I%‘]QIN‘H%VLY]EJ’JH ?J’]Lﬂﬂl,ﬁ’]vl,ﬂ ﬁ]d‘ﬂ’l(ﬂﬁi:‘i{i LLﬂ:I}q}I“{ILﬂSJ’J"HBG

= ' b g: ' Y v [ ¥ ' d‘ ¥ n‘ d‘
NINIIANPINLAN uU@IGLL@IVL(ﬂﬂTJEl’]dL‘Il’]gﬂ’ﬁL'ﬂﬂU%LLﬂﬂdﬁ]ﬂﬂﬂ’ﬁIﬁﬂﬁ’mﬂuﬂ’]u Watveunm

A £ va ‘l’ Qs v s s v I 6 o ] v o
200 ntuuaa °133J°nu"|,@13Jmi‘ﬂiumLLa:smaa@aﬂﬁnﬂ%mmmum@wuq ﬂimgvlﬂmmmd

RNINLIAR DN LR FIANLYI I

1 a o & a o 6 o A v & 1 U a adda 1 a

mmT@mLﬂumawmmuﬂmwwwuq Ineaw gadlirndandstaanluddsia wiw andw

ME WINTIN ANULTD UIzLwdh NIazLak aued Asls 3030 LAz AADNITUYTBIAUEN 9§ Aaw
1 1 d“ll’ Y o v [ - I ] 1 s e 6 s et v

TaaLAnL AT ﬂmslmwmmagmmmﬂw};muamaLLuuLLﬁu DARNHIINIIIWNNTITN b UNITI
A o ' A A o A o o x da = o ' A A o
WA AUITUNNIYBINENTIINNTIINTIf R T unfiaw Tﬂmqmu‘l@umiﬂ@mimam HNTITAUTTIN 3
P 1ouA NM3YaaneNTIUTIGMRAS NIIVINNTIIDTINTUUN Uas NMIVaINDIK
o A . A & g = ° v o & A
IAWTITULRZU TN D NIviaaLh mmmugﬂLmumﬂumimmuaamnﬁmmaa"gu%ﬂugﬂuuumﬂu

o o % v A W o &N & @ A
AIVDINIILD LLﬂzﬁiqﬂﬂiiﬁqﬂqﬁlﬂuﬂ'ﬂﬂﬂL"/I?_J'J LU ﬂqquLﬂuvLﬂﬂ?ulﬂﬂqﬂﬂqﬂ

uloinsdummasfiswsrmiatuayuanmaiiisulunsmnuedadnuaiuesmuou

lag

@ e 6 o v et d‘ [ [ = J/ [ v d‘ '
daanwalazgmihinlfussdiuiswldegnmaduissletvegiuanudainsnazaeuauasdanszua
uwazladumeuandunimanio wingurulieanudayiunmsdudaiausnulasegaiunig

a d‘ v ~ e v Q‘ < a v d‘ et o ' et ] d‘ '
Jausyafduuds Tausrurisstuifiunliviazdiudrldgmineuiunsrieaneiuunuinm ud
wingurklianuiayiummasfisawwiugumIiihnu uaznsiiouiunSouannidiuna

' d‘ a e dl & v q/lﬂl & s 1 ldl [ < A
risafpndaiausrmauganuduldldvainsalifneuiuazmanaminisviennoategaiy

=3 a J (3 (3 11 1 d‘ a a " a
1u°1qju°ﬁuﬂaﬂuwsnLﬂﬂﬂuuvlﬂnWUlmﬂi:LLa TWUTITNMIaNNLNEILIINe 1uﬂﬁ1ﬁ;uu

o o = r-%:>

ﬂ'lﬁ'lﬂmuiladd'l%?%ﬂ

FARNBININUTIIN NMINBILNNTIIWUTITY mmmeﬁwammu MIIANNTVBILNLIBENS
< oA

981



Abstract

The objectives of the research titled “ A study on Cultural Identity to Strengthen
Community efforts for Sustainable Cultural tourism Management of changwat Saraburi”
are to study the information of Cultural tourism spots in Tai Yuan community, Amphoe
Saohai, Changwat Saraburi. It is also to study tourism policy at the National level as
well as the provincial level, Saraburi in particular to enhance strengthening the
community efforts for the policy application.

A qualitative approach is used in this study including information gathering from
related literature, in-depth interview, and focus group discussion among the target
groups. Non participant and participant observation techniques are also used with the
targeted ethnic Tai Yuan in the community including the well versed persons.

The research findings are as follows: The community has adapted and created
their ethnic identity existed through out the societal and environmental changes. The
significance of ethnic consciousness e.g. Tai Yuan has been clearly revealed in various
aspects of their way of life i.e. occupation, language, rituals, beliefs, traditions, play,
music, arts, painting and local handicrafts. All aspects have virtually unified them in
living together in the community.

Cultural identity is also reproduced to respond to the cultural tourism. There
are three aspects of cultural tourism in the community: historical, rural way of life and
tradition. The three cultural aspects present the community's unique identity in their
own way. They create such environment that any tourists could “touch” upon the Tal
Yuan identity in situ. Tourism policy and the government support also play an important
role in defining community’s identity. The way and the changing speed the identity is
created and adjusted depend significantly upon the community’s desire to respond to
the current and external factors of tourism. That is to say if the community favor
cultural consumerism without their strong cultural stand, local culture is likely to be
adapted for artificial mass tourism. On the contrary, if it is on the basis of self indulged
realization and learning by comparison with other cases of cultural tourism, the
possibility of community strength and the in coming tourism for sustainable development
is enhanced under the currently popular consumer tourism.
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