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Survey of Potentiality, Problem and Constraints of Thai Halal Food Production for Export
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ABSTRACT

Thailand finds its opportunity to produce and export Thai Halal Food worldwide.
Knowing that, demand of consumption of Thai Halal Food by both Istam and Non-Islam is
abundant, it's useiul to study on problems, constraints, rules and regulation, Halal emblem
and commandment of Islamism which is connected o capabiiity of production, marketing
and export in order to find sirategy to develop, support and promote and consequently
increase the amount of Halal Food Export. Sets of primary and secondary data were
collected from sample groups in the area where the majority of the population are Muslim.
These areas are within 2 regions : Central and Southern Regions of Thaitand Central
Region which mainly focuses on Bangkok, 500 samples were coliected from each of the
selected districts including Prawate, Nong Jok, Bangkapi, Meanburi and Suan Luang. For
Southern Region, 500_ samples were collected from any of the following provinces,
Songkﬁ!a, Yala and Pattani. Other than these 2,600 samples, the data were also obtained
from 85 enterpreneurs and distributors of Halal products. Questionaire and interview by
researchers and Muslim students were the main tools {o operate the surveys.

The study on consumers’ demand which has an effect on production and local
marketing of Thai Halal Food reveals that consumers cbviously strict in Islamism so the
products which have been processed as required by Islamic regulation would only
satisfy their choices. Thus, the Halal emblem is very meaningful. It's also found that if the
logo cannot assure the consumers, they will prepare their meals at home themselves. It
indicates that it will decrease demand to purchase ready-to-cook Halal products which
has an direct effect on producers. For enterpreneurs and distributors, they showed high
sufficiency in both material preparation and know-how. How to search for markets and
information of exporting is necessity to be supported and promoted by the government
that, at present, takes more role in production and export. The government has
determined the policy to develop Thai Halal Food Industry in 5 southern bordering

provinces and setted up the budgeting plan to promote Thai Halal Food for Export.
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