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| Abstract

Indices of Cultural Product Quality for developing Community Potential: A
Case Study of Tourism in Ayudhya Province is an exploratory research. The objectives
of this research were to study changes of community culture resulted from tourism, to
discover cultural tourism in Ayudhﬁa, to realize means to support the effective cultural
tourism, and to learn indices construction for cultural goods. Data were derived from
311 people in 8 communities and 340 tourists. Thai and foreign tourists were

interviewed. Descriptive statistics and correlation were employed.

The findings show that community culture in terms of belief was the least
comparatively change while that of occupation was the most change. The average level
of education of peopie in community, the percentage of people educated from city, the
percentage of people bom in cornmunify, and the average of exposure to media of
people in commum'ty significantly affected the change of community culture at level

0.01. These variables could explain the culture change in community 89.4%.

Means to support the effective cultural tourism need the cooperation of many
parts such as community development-worker, practitioner, Tourism Authority of
Thailand and tourist police. However, the last but not least important part to support
cultural tourism is to generate sense of culture belonging to community descent and

tourists.




