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Creative Media from Friend to Friend to Promote

Behavior of Amphetamines Protection:
A Slum Community Case Study in Bangkok
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The main purpose of this action research is to build and test the effectiveness of creative
media in promoting drug awareness, to realize the severity of drug and effect on life’s skills in

order to promote behavior of drug protection for adolescents in slum community in Bangkok.

The major participants included the representative of adolescents in a specific community,
non-government organization officers and researchers which promote adolescents

participation in the appropriate activities to meet their needs. The trial period was processed

in one year.

The activities included buddy corner, hotline buddy services, youth camping, media design
training, newsletter design training and other activities. The participative observation,
questionnaires, in-depth interview and focus group discussion were used to follow up the

evaluation.

The results of the activities show most of adolescents are interested in youth camping.
However, there is a limitation such as the high budget involve which caused some not to
participate in youth camp. Other adolescents appreciate buddy corner and hotline buddy. As a
result, these activities are useful for public relations to use the media however the limitation
of the service, is that it provides only some groups. Media design should adjust to meet
teenager’s needs which emphasize teenager’s attraction and impression such as color, design,
picture and art. Besides, it should consider the regularly distribution, throughout distribution
and the benefit that adolescents would learn and enjoy at the same time. However, the most
important reason for the designed activities is to give adolescents’ opportunities to choose the
way to effectively make use their leisure time instead of wasting their free time. Other benefit
of gaining knowledge, realizing their own potential and skills which will have an effect in a

long term.




